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Agenda Congresului International Romanian PR Week, editia a opta
5 Octombrie, Palatul Parlamentului, sala I. Gh. Duca

5 Marti, 5 Octombrie

9:30 Intdmpinare. Inregistrarea participantilor

10:00 Deschiderea oficiald a congresului

Thomas Achelis, Presedintele Forum for International Communications

Peter Debreceny, Chairman al US Institute for Public Relations

10:20-12:00 Management si comunicare in afaceri
Teme de dezbatere:

2 (ine comunica, ramane
~ Relatiile Publice: de la un rol tactic la un rol strategic
*  Importanta gestiondrii etice a dialogului cu stakeholderii

& Delainteresele organizatiilor la asteptdrile publicurilor

# (Cum sd comunici intr-o lume marcata de neincredere?

~¢ (Curajul spre transparentd
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\ I, =¥ Chief Legal,

Regulatory & Corporate Affairs

\ . | Officer Romtelecom

Dragos Chivu
Country Director

Nokia Siemens Networks
Romania

Vorbitori:

Serban Toader
Senior Partner
KPMG Romania

Cornelia Coman
Director General
ING Asiqurdri de Viatd

Gabriel Zbarcea
Managing Partner
Tuca Zbarcea Asociatii

(ristian Pantazi
Redactor-gef
Hotnews.ro



Sustinut de 5 Marti, 5 Octombrie (continuare)

AV ON

12:00 Pranz

13:15-15:15 Pe coridoarele provocarilor social media

Peter Debreceny
(SUA), Chaiman
US Institute for Public Relations

Raluca Kisescu
Marketing Manager
Avon Romdnia

Veronica Nicolae
Head of Tech Practice
McCann PR

Teme de dezbatere:

~ Managementul reputatiei online

«» (umintegreaza brandurile retelele sociale in strategiile de comunicare. Studii de caz.

« Intre adescrie sia crea Internetul — lectii antropologice din trecut si insight pentru viitor

< Instrumente de sociologie digitala pentru intelegerea comunitatilor online

= Folosind noile media ca pe vechile media: comunicarea simetrica doar un mit?

¢ “Femeile sunt social media”

Nick Andrews
(Belgia), Vice-Presedinte
Fleishman-Hillard Bruxelles

Bogdan Tataru
(entral Marketing Group Lead
Microsoft Romania

Cosmin Alexandru
Managing Partner
B&P Brandivia

+  Predictii privind impactul retelelor sociale asupra practicii de relatii publice

Dr. Karsten Ehms
(Germania), Corporate
Technology Siemens AG

Tamara Baleanu
antropolog si absolventd London
School of Economics

(ristina Popescu
Director Relatii Publice
Romtelecom



E Marti, 5 Octombrie (continuare)

15:15 Pauza de cafea

llinca Macri
Head of Internal Communica-

tions and Community Affairs

15:45 — 18:00 Evaluareain PR: repere, tendinte si provocari o

Nick Andrews

(Be\gia),V‘\ce—Pre§edmte o Tony Me

Fleishman-Hillard Bruelles Marta Niculaie-Faranga (MarZa e ehan |
Communication Manager : i 'faﬂlﬁ), Presedinte
Roche Roménia MA Communications

lonut Stanimir
Seful Departamentu\m de
't (omunicare pxterna B(R

Oana Nastase
Communication and Corporate

recen
Peter Deb y Affairs Director Rompetrol Group

(SUA), Chaiman 3l US Institute
for Public Relations Mimn et
Director de Marketing

Media Image Group

Catalin Tenitd
Managind Partner
Tree\orks

Teme de dezbatere:

¢ Evaluarea acoperirii media: de la realitat i
. . . ; : eladez
« Banii vorbesc: cum corelam rolul strategic al relatiilor publice cu obtinerea de ROI iderat
= Viitorul AVE (Advertising Value Equivalency) - o dezbatere post Barcelona

« (u ce incepe si unde se termind procesul de evaluare in PR?

+ Instrumente de evaluare in comunicarea interna

« Definirea obiectivelor masurabile in PR
» Cei mai importati indicatori fn social media si masurarea acestora

+ Metodologii de evaluare

_ . S . ) s — (SR
» Traducerea jargonului de evaluare in limbajul managementului | « Evaluarea impactului activitil de PRintr-un program d¢
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E Miercuri, 6 Octombrie

19:00 Gala de decernare a premiilor
Romanian PR Award, editia a opta

Palatul Parlamentului, Sala |. Gh. Duca

PR|Award
.




7 Thursday, October 7

(location to be announced)

10:00 - 17:30 “Strategic Planning of PR Campaigns” training

Overview: Successful PR programmes are rooted in a solid formal strategy that sets out detailed plans to achieve
defined goals and objectives. Clear strategies are becoming increasingly important not only to continue delivering
i results in a competitive field, but also to justify budgets, for PR agencies and corporate PR departments alike.

N Topics:
Fundamentals of strategy and planning
The PR process - research, analysis, objective setting, planning, implementation and evaluation
Defining messages and target audiences
Resource allocation and budgeting
Monitoring progress and control techniques
Getting support from the top
Managing time and people

The role of creativity

Participants: PR managers, account executives and account
managers who are in charge with the strategic planning

Trainer:

Thomas Achelis, PR practitioner since the seventies. He has been — until March 2006 —
president of the European Public Relations Confederation (CERP), the umbrella
organisation of European PR associations. He is president of the Forum for International
Communications and director of the International Institute for Quality in Public Relations
(IQPR). He implemented six years ago the Romanian PR Award and the Romanian PR
Week, the most important event in the industry of the country. Besides managing his PR
business, he has lectured in public relations practice at the University of Munich since
2000 and some other German and Romanian universities.




inscriere

Tnscrierile se fac online la
http://www.praward.ro/pr-week/inscriere.html

f
i
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Informatii suplimentare la tel. 0722-964382

sau dana.oancea@praward.ro

Reduceri

= Inscrierile pana la data de 20 Septembrie beneficiaza de o reducere de 10%.

= Studentii (forma de invamént de zi, limita de vrsta 24 ani) beneficiaza de o
reducere de 50%. Acordarea reducerii se face in baza carnetului de student.

#  Organizatiile non-guvernamentale beneficiaza de o reducere de 25%.

« Pentru 2 sau mai multi participanti din cadrul aceleiai organizatii care
participd la acelasi eveniment (Congres sau Training) si care nu au mai
beneficiat de alte reduceri de pachet se acorda o reducere de 10%. Aceasta
reducere nu se aplica pentru participantii la Gala.

5 Octombrie 6 Octombrie 7 Octombrie Taxa

150 €
% €

250 €

220 €
360 €
310 €

Congres Gala 430 €




Forum for International Communications este o organizatie non-quvernamentald care cultiva in mediul comunicatorilor profesionisti standardele
etice si de performantd ale profesiei de relatii publice. Fundatia organizeaza din 2003 competitia Romanian PR Award si evenimentul Romanian PR
Week, impuse drept cele mai importante evenimente de recunoastere a excelentei in domeniul comunicdrii de afaceri din Romania. Cu sprijinul US

Institute for Public Relations, fundatia a implementat fn 2009 cercetarea nationald “Media Transparency and Media Practices in Romania” i
deruleaza in prezent o serie de programe educationale, prelegeri si dezbateri publice, cursuri i training-uri de formare profesionald si o serie de
intalniri informale intre profesionistii domeniului. Tn Martie 2006, fundatia a initiat programul CSR Romdnia cu scopul de a promova bunele practici
in domeniul responsabilitatii sociale corporatiste. Tn Aprilie 2009, Forum a lansat portalul de resurse PR Romania.

Organizator

<Forum

Interational Communications

Coordonator de proiect: Dr. Dana Oancea
Ilustratii: Corina Pirv
Layout: Ovidiu Tabdcaru

Forum for International Communications
Dr. Dana Oancea

Str. Uranus nr. 98, BI. U8, Sc. 4, Ap. 74
Sector 5, 050826 Bucuresti

Tel. 0722-964382

dana.oancea@praward.ro
www.praward.ro
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